CILIP Organisation Membership Survey 2015 Findings
Introduction
As part of the CILIP membership survey (held in 2014), further research was undertaken to
examine the needs of organisation members. It was split into two parts: a quantitative survey
that was run online (October 2014) and a qualitative survey that was conducted through a
focus group and telephone interviews. The research was supported by external consultants,
Research by Design, who specialises in working with membership organisations and
professional bodies.
The qualitative phase in February and March 2015 contacted representatives from 19
different organisations. One of the key difficulties during this process was to get those
representatives to differentiate between their personal membership and the organisation’s.
This difficulty reinforces the problem that there has been little to distinguish between the two.
This report presents a summary of the findings, particularly from the qualitative phase. The
aim of this document is to present these themes with a limited amount of commentary. Over
the next 12 months, work will be undertaken to reshape the offer to organisations, so that the
benefits and services hold better value for groups of staff and employers.
Further research will take place in the coming months and years, particularly to test out the
proposed changes.
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Executive Summary
Whilst the national survey itself did not expose any large differences in perceptions between
personal membership and organisation membership, the qualitative phase highlighted key
areas for development. Organisation membership is an important part of our offer and needs
to be structured to support the needs of groups of staff. We are committed to meeting these
needs and establishing long-standing relationships with employers, supporting their staff in
developing their skills, knowledge and professionalism. A number of the key themes are
described below:
Positivity
There were a lot of positive responses from participants. Organisation membership is
valued, but this may be because members are confusing their individual membership with
organisation membership (see below). In addition this positivity is sometimes being inherited
as part of a legacy, i.e. historical organisation membership.
Uncertainty around the offer
Representatives were not certain exactly what they got as an organisation member. This is
perhaps reinforced by the fact that there is very little to differentiate the two other than
eligibility for Professional Registration. This confusion then extended into discussions where
unrelated issues were being raised in relation to personal membership.
Advocacy and profile
As per the individual membership survey, this was raised by representatives. CILIP has
undertaken a lot of work in advocacy, public affairs and campaigning across the UK over
recent years. The survey respondents are divided between those that recognise and value
this and those that do not. It was also mentioned that raising CILIP’s profile with employers
will also be of benefit. There is strong support for CILIP to increase its activities in this area.
Accessibility
Another echo from the individual membership survey, there is a lack of access to CPD
opportunities for a number of different reasons (cost, location, time). While CILIP, in
particular through Member Networks, provides a great deal of training, development and
engagement opportunities there is a strong feeling that these are only available to those who
live in England. This feeling is echoed by those who live in England and that they lose out to
those who live in and around Greater London.
Engagement
Representatives did not feel that they or their colleagues are engaged enough as
organisation members. There is a disconnect between the communications that CILIP sends
to organisations and how far those communications are disseminated. In addition it was felt
that there could be enhanced networking opportunities nurtured through organisation
membership.

Overview of findings
Section 1 – Demographic information

It was unfortunate not to get any representation from a law/commercial organisation, but it is
anticipated that the findings will not be too dissimilar, hence the revised model will meet their
needs too.

Section 2 – Perceptions

On the whole, organisation members are positive about CILIP and membership of CILIP,
however there are still some long-existing negative themes that need to be addressed, i.e.
cost of training, something that CILIP has not provided in years.

Section 3 – Individual vs organisation membership

Section 4 – Benefits and services

Section 5 – Engagement/communication

